
Link Group
Logo Usage Guide



Minimum size 

Ensure that the logo is always 8mm in height or above

It must always be in the clear... 

Clearspace (width of the L) = X

The Link Group logo should mainly be used in full colour on a white background.

Approved variations

Reversed colour version

Language guide

When referring to “Link” or “Link Group”, title case must always be used.  
Link should never appear in ALL CAPS.

8mm

Mono version Reversed version

Our Logo
This is our primary logo
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Our Logo
Colour usage variations
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Light background

Full colour version of the logo should be used on 

light or white backgrounds. 

Monochrome versions of the logo are also 

acceptable for B&W and single colour applications.

Solid colour background

Reversed colour and reversed monochrome 

versions of the logo should be used on solid 

colour backgrounds. 

When the reversed version is used, ensure that  

there is enough contrast between the logo 

elements and the background.

Photographic background

Reversed colour and reversed monochrome 

versions of the logo should be used on 

photographic backgrounds. 

If reversed colour version is used, ensure that  

there is enough contrast between the logo 

elements and the background.



The Link Group logo should always be used in its  
original format – do not distort or reshape the logo.

The Link Group logo should always be used on plain  
backgrounds – do not use strong patterns or busy images.

The Link Group logo should always be used in its  
approved colours – do not recolour the logo.

The Link Group logo should always be clear and legible –  
do not add drop shadows to the logo.

The Link Group logo should always be used in its  
original style – do not add special effects or blurs to the logo.

The Link Group logo should always be visible insitu –  
make sure the logo has enough contrast for the background.

Our Logo
Keeping it clear and visible
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Our Colours

This is our primary palette

Orange and Navy, along with white space,  
are at the heart of our identity.

This is our secondary palette 

The secondary palette are a coordinated range of brights  
and neutrals that can be used in graphic elements,  
infographics and charts, or wherever variation is needed. 

When using colour with type ensure that accessibility  
standards are maintained and that colour choice does not  
impact readability of type.

Link Orange

Pantone 1505 
C0 M74 Y95 K0 
R242 G103 B41 
#f26729

Link Blue 1

C100 M90 Y19 K5 
R49 G63 B125 
#313F7D

Link Aqua 1

C100 M30 Y30 K0 
R35 G134 B162 
#2386A2

Link Grey 1

C0 M0 Y0 K85    
R78 G78 B80 
#4E4E50

Link Blue 2

C89 M74 Y6 K0 
R67 G87 B155 
#43579B

Link Aqua 2

C80 M20 Y30 K0 
R87 G155 B171 
#579BAB

Link Grey 2

C0 M0 Y0 K60 
R128 G129 B131 
#808183

Link Blue 3

C80 M40 Y0 K0 
R80 G131 B194 
#5083C2

Link Yellow 1

C4 M40 Y96 K0 
R234 G147 B32 
#ea9320

Link Grey 3

C0 M0 Y0 K15 
R219 G220 B221 
#DBDCDD

Link Blue 4

C63 M22 Y7 K0 
R116 G162 B203 
#74A2CB

Link Yellow 2

C0 M20 Y100 K0 
R242 G202 B49 
#F2CA30

Link Blue 5

C53 M11 Y5 K0 
R137 G184 B219 
#89B9DB

Link Navy

Pantone 2767 
C100 M91 Y30 K33 
R37 G45 B89 
#252D59
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